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Abstract The globalization of manufacturing as a service is accelerating, and despite the growing demand for
manufacturing as a service due to the development of ICT technology and the core technology of the 4th
industrial revolution, domestic high-tech manufacturing companies are highly dependent on products. As a
result, systematic research on the creation of business opportunities in the convergence and convergence of
manufacturing and service areas is needed. In addition, by presenting the PSI method so that domestic
high-tech manufacturing companies can successfully carry out manufacturing servitization innovation through
trend and case analysis of global high-tech manufacturing companies, high-tech manufacturing companies
can prepare and respond to the 4th industrial revolution era. We research and suggest Product Servitization
innovative methods to implement new manufacturing changes, digitize the manufacturing process, and create
new business models beyond it.
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Fig. 4. Analysis of Data
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Table 3. Business opportunity

No | Business opportunity
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IPTV contents (education etc.)
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